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Environment-Contributing Products  

Benefits for Society: Assessing & Reporting  

 
Hitomi Miura, SEKISUI Chemical Co., Ltd.  



Introduction of SEKISUI 

Name:  SEKISUI Chemical Co., Ltd. 

Headquarters:  Tokyo / Osaka, Japan 
 

 

Business:   1,065,700 Mio. Yen 

Residential and Social Infrastructure  Chemical Solution 

  

Processing outstanding plastics for industrial applications 

Housing Residential  

Services 
Piping Automotive and  

Transportation 
Life Science Electronics Construction and  

Infrastructure 

Employees:   23,000 

International sales ratio: 23,6%  

  1,065,700 Mio. Yen 
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The SEKISUI Index 

76,4% 100% 

Environment-

Contributing Products 

(74.3%) 

Reduction  (0.9%) 

Conservation efforts 

(1.2%) 

Other  

(36.5%) 

Production 

(26.8%) 

Raw materials 

(36.7%) 

Data from 2015 

2030 Environmental vision: 100% Contribution 
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Environment-Contributing 

Products (ECP): 

• All lifecycle stages 

• Comparison with  

conventional product 

• Around 50% of SEKISUI-

products are certified as 

Environment-Contributing 

Products 

Environment-Contributing Product 

Screening by internal certification committee 

Certification 

Third-Party Evaluation 

External Advisory Board 

New product development Existing products 

What is an Environment-Contributing Product?  
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Sewage Pipe Renewal (SPR™) 

05 



Sewage Pipe Renewal (SPR™) 

• Trenchless technology 

• No traffic redirections needed 

• Less space demand 

• Sand or soil doesn‘t need to be excavated 
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Sewage Pipe Renewal (SPR™) 

Open trench Trenchless (SPRTM) 

Raw materials Purchased materials: e.g. PVC Purchased materials; sand 

Production Production of liner Production of material 

Transport Transportation of material and sand 

Traffic redirection  

Small influence on traffic  

Usage 

Disposal 

Sand disposal 
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Materiality Analysis 

Supply / 

Materials 
Production Transport 

Use / 

Maintenance 

Disposal/ 

Recycling 

GHG 

Waste 

Material 

Water 

Pollution 

Biodiversity 

Indistinct Small difference between technologies Big difference 
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Data & Methods 

Land Use 

Forest resource consumption 

Consumption of mineral resources 

Waste 

Harmful chemical substances 

Global climate change 

Living organisms 

Vegetation 

Human health 

Fossil fuel comsumption 

MiLCA Software Inventory Database for  

Environmental Analysis (IDEA) 
LCIA + NCA-Method (LIME) 

09 



Results 

Materials Production Transport Use Disposal 

SEKISUI product 82 % <0 % 0 % 18 %  0 % 

Conventional product 46 % 2 % < 0%  47 % 5 % 

Avoided impact 29 % 3 % < 0 % 60 % 7 % 

-100 €

-50 €

0 €

50 €

100 €

150 €

SEKISUI (SPR) Conventional
Product

Avoided impact

Living Organism

Vegetation

Human Health
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The SEKISUI Index 

76,4% 100% 

Environment-

Contributing Products 

(74.3%) 

Other  

(36.5%) 

Production 

(26.8%) 

Raw materials 

(36.7%) 

Data from 2015 

2030 Environmental vision: 100% Contribution 
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Internal communication 
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- Integration in R&D processes 

- Discussion in internal meetings with our local Environmental Managers  

- Explanation to employees in inhouse literature 

- Presentation of results and new progresses during inhouse exhibitions 

 

  Raise awareness 
 



External communication 
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- CSR reporting 

- Investors‘ meeting  

- Presentation at 

exhibitions 

- Company literature 

- Knowledge exchange with 

Ministries/Government 

 



Questions & Discussion 

- How can environmental-contributing products be 

competitive on the market? 

- How can environmental efforts of companies 

(especially in B2B), better be promoted? 

- How can environmental efforts of companies 

(especially in B2B), become a competitive advantage? 


